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10 Years of Transformation

CAMPING & HOSPITALITY REPORT 2024
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10 YEARS O
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Over the past decade, the camping and outdoor hospitality landscape has
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camping households increased by 23%, while active camping households surged
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RV usage is up 96%
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10 Years of Transformation
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Over time, the guest experience and growing expectations resulted in an evolving
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these changes include:
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Change in Camping Participation:
Number of Househotds e -e£-.

21,600,000

41,400,000

6,400,000

7,000,000

9,600,000



Camping Incidence
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Annual Camping Houseltoldse -&-.

56,070,000 J§ 58:470,000
53,670,000
48,240,000
41,970,000
37,120,000 [ 38560,000 J 39,230,000
34,880,000
32,040,000

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023




Camping & Outdoor Hospitality’s Place Within Leisure Travel
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Camping & Outdoor Hospitality’s Place Within Leisure Travel
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ing Outdoor
De n I n g Ut Oor Outdoor hospitality is distinguished by its accommodations
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The Expansion of OQutdoor Hosp
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Millennials, often perceived as technophiles,
are particularly vocal about the need for
active staff involvement in outdoor hospitality,
with 47% stating that staff should be

actively involved and 59% preferring staff

to be available as needed.

The Human Elements Included
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New Campers
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471V XLI GSYVWI SJ XLMW VIWIEVGL XLI QEVOIX LEW [IPGSQIH
EZIVEKMRK QMPPMSR RI[ GEQTIVW ERRYEPP] *ZIR FIJSVI XLI (
camping brought over 2 million new households annually, representing a consistent

YT[EVH XVIRH MR TEVXMGMTEXMSR 8LI HIWMVI JSV SYXHSSV I\TI
WTIRHMRK XMQIl SYXHSSVW GSRXMRYI| XS FI XLI TVMQEV] HVE[ JS
XLI FIWX TVIHMGXSV SJ JYXYVI TEVXMGMTEXMSR
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Camper Experience Lewele -g-.

5% 5% 7% 6% 4% 1o 160 110k 7% New to camping
(] (] (]

[ started past
few years

B (EQTIH SG ERH SR
throughout the years

B Lifelong camper

2015 2016 2017 2018 2019 2020 2021 2022 2023

11



New Campers
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New Camper Protile

SJ RI[ GEQ [lehgl New campers are nearly equally

have children in the household split generationally

Nearly 1 in 4 new campers QEVEE!
household income over $100K

3IEVP] SJ RI[ G

EVI JVSQ WYFYVFER SV VYVEP EVIEV

SREIIeER=ge] EVI JVSQ B Genz I Genx

HMZIVWI FEGOKVSYRHW @ willennial Baby Boomer
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Views Toward First Camping Experience

2021 32% 28% 20% 11% 9%

+7
&,EN

9 +
au +5.

2022 30% 30% 9% 13%
2023 30% ML 5% 2%
Genz 31% 28% 20% 13% 8%
Millennials 44% 31% MRl 4% 2%
GenX YA 28% 16% 0 1%
Boomers 55% 30% 11% 02%
RV 54% 32% 10% 0 1%
. A great experience, | loved every . Just OK, it could have been better Awful, I did not like anything about
minute of it Q] VWX GEQTMRK INTIVMIRGI
. Good, but there were parts of it Not very good, it was not very
that weren't that areat enjovable
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JVSQ XS [LS NTVIWWIH E HIWMVI XS VIXYVR XS XLIMV TVIZ
XLIVI LEW FIIR E HIKVII SJ VIXIRXMSR EQSRK XLIWI KYIWXW &TT\
additional highly engaged camper households would not have been included in 2023

GKYVIW FEWIH SR TVI XVIRHW [MXLSYX XLI MQTEGX SJ (4:.)



Growth in Camper Households: Actual vs.ithayechedlMpact of COVID-19
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At-Risk Campers

2023 B 2024

Overall Black Asian No children in Baby No new camping
guests guests household Boomers experiences
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Barriers to Campimrgn e -E--

5VIJIV SXLIV X]TIW SJ ZEGEXMSRW 17%
5VIJIV SXLIV X]TIW SJ EGGSQQSHEXMSRW 10%
)S RSX LEZI ER]SRI XS GEQT [MXL 6%
(ERRSX EUSVH XS XVEZIP 22%
No camping destinations nearby where | live 4%
JMH RSX KIX EPSRK [MXL XVEZIP GSQTERMSRW 3%
JMH RSX LEZI XLI VMKLX KIEV 10%
Transportation 7%

Campgrounds were overcrowded

Bugs/pests 17%
No interest in camping/lost interest 20%

; SVO SFPMKEXMSRW 14%
AXLIV JEQMP] QIQFIVW HS RSX [ERX XS GEQT 19%
Had a negative camping experience 9%
JMH RSX JIIP WEJI ERH WIGYVI 7%
Health issues N/A
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Glamping: An Emerging Outdoor Hospitality Trenc
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471V XLI TEWX HIGEHI SJ QIEWYVMRK PIMWYVI XVEZIPIV WIRXMQI
HIEP SJ JEZSVEFPI KVS[XL MR GEQTMRK ERH SYXHSSV LSWTMXEP
WMQMPEVP] STXMQMWXMG EW XLI ZMI[W ERH FILEZMSVW SJ XLI F
XLI GSRXI\X SJ XLI SZIVEPP XVEZIP TMGXYVI



8 sx« 9E<AU ,tx« %d+s@ «s+’d,asx +s& EEJkeli@DEERCamping in the Coming Year
MtYax <E &»~,Esd <« & ES<UEEsx x9U +°8 39p035%& (F _E—.

4»"4&s 4974x 9 —E— c % x &»”",Es+< E9 1+9 971,504

X 50,% x,Ep 9 UEpP9D &»"8s 491 9 9+<8§s& 9L
9+«3s+, 4°849«xa® U xIE9941«9 449 U EO9
+9U x84) 9 TE9°49 4914 9 < & <% & EU «<¢s3
« &% 1 EExAac

%E <+)8 + 5Es8 x<Es I+, "asx™al« "a@
cCEs< e58s 1+9 +#5~ 9 +9U k8<UEEs BEx"
*A"Es«<@ <« pxx 9EAU

+5E9 T1+524sx p E U x

<8 k3F% N? "+x9U4&5 1@ p s&xs,c&U 9 £ 5 9Es
UAT, 98 9 *+sc i "+« E9 9 157 9 “/ESc 9E« 4 %8
<s+ 8, E'8s+,,ac BEpnad 4s@ IE52+s&U <E —-E-
ES<,EE) UEs —-E- x x 5 ,+s #+9U pES,U x3
SEESx« —E- ¢

~

B More likely (9-10)

. . B Somewhat likely (7-8)
XEE) 9 * 4+xU@ E"4s +,0 Eu [x5728sx *sa
, YA, % <E )&4~ 1579 9 —E— @ + N b 97s}
—E—« "+9U = TEss&x”E9U 9 UAalsax

x4 589<ac @ <« E"< 5 x5 s x 9 @ +
4»<8s9%, Uxl<Esx x381 £x 5+x#Es pa
U x+tx<&ds 48 89«x@ —E—- x E3,U s& &lc = TE9x x<&9c«
91s&+x& E"&s —E—+ s&x3,<xc

[ AtRisk (0-6)

Most Likely to Continue
Camping in 2024

Winter campers

Unique experience in 2023

Children in Household

Started camping 10 or younger
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2024 Travel Experiences
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Travel Goals for 2024

Slowing down, and simply enjoying the experience
and being in the moment

57%

Travel experiences that allow me to recharge

50%

Having a variety of experiences

41%

8LI EFMPMX] XS GLIGO SU WIZIVEP MXIC
travel bucket list

37%

Being spontaneous and not making plans too
far in advance

34%

Travel that includes a lot of physical
activity and challenges

25%

Seeking the type of travel | experienced prior to
the pandemic but still haven't been able to do

16%

Taking a group trip

16%

Uncertain, | still have not made any travel
decisions for 2024

6%

=z

one of these

2%

New camping and travel experiences continue
to garner interest among travelers, with rst-
time trial of glamping continuing to climb
among new and existing guests. By contrast,
experimenting with full-time RVing continues
to decline, while rst-time trial of backcountry
camping nearly doubled from 17% to 31%.
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E9 < & «%"8 EU <s " «<x)89c FU £ 88xc< U 9E &»"
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Percent Intend to Camp More in 2024 by NEeWpeCENEEsy

60%
57% 57% 58%
53% 54% 54%
I

No new Combine Outdoor Seeking Forest Work Backcountry Include Taken Overlanding
experiences  work + leisure sports pre-pandemic bathing remotely physical digital
experiences activity detox
e,, [#578sx +s8 x«<sE9 ,% 9<«8s&x<dU 9 9+«3s+, «s*l<« E9x@ x9U —-E—- pn,, £4& 9E U yasic
8EEU <E&s x5 29U "~ x <« 9 x5#,, <Ep9x =,xE #7274+, <E I+572&sxc k9& UESs«< ElU 1+578sx ~,+
i |

,8 x8s8 «<s+’8, &»"8s 49714x@ +9U + x 5 ,xs "sE"Es< E9 PES,U , )& <E 84»"8s 4914 +9 *,,

Travel Experiences Planned for 2024

Natural events

Food tourism 31%
Visiting small towns 29%
(SQFMRMRK [SVO PIMWYVI XVEZIP 27%

&R EPP MRGPYWMZI SYXHSSV VIWSVX ZEGEXMSR

ERET
1IWW JSGYWIH SR EGXMZMXMIW QSVI SR IRNSBYMRK XEI W Y4

Agritourism 21%

Engage with the local community 20%
Adventure travel 20%

Wellness retreats 17%

9RMUYI SYXHSSV I\TIVMIRGIW 17%

Wild swimming 13%

*GS XSYVMWQ 12%

:SPYRXIIV [SVO 12%

Solo leisure travel (other than camping) 11%

1IEHMRK SV XEOMRK TEVX MR E KVSYT SR E |&¥ XL XV
Trips that include both business and pleasure trips

3SRI SJ XLIWI 6%
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9WMRK XLI TEWX XIR JIEVW EW E KYMHI XLI RI\NX XIR [MPP WII WS
ERH SYXHSSV LSWTMXEPMX] PERHWGETI 7IGIRX XVIRHW TVMSVM
ERH EQIRMXMIW SulVIH IWTIGMEPP] EX JYPP WIVZMGI GEQTKVSY
LMW IZSPYXMSR LEW GETXYVIH E RI[ WIX SJ KYIWXW JVSQ XLI X
WIGXSV [LS TVIZMSYWP] WXE]IH EX LSXIPW ERH VIWSVXW ]IX [ER>
8LI EVVE] SJ WIVZMGIW ERH EQIRMXMIW [MPP PMOIP] GSRXMRY I X
FPIRHMRK XLI QSVI XVEHMXMSREP X]Tl SJ GEQTKVSYRH SYXHSSV
SJI XVEHMXMSREP VIWSVXW
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RVing will continue to hold its place in the
mindset and behavior of the leisure traveler.
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“Types of RVs” credit: GoRVing.com
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